
 

PG & RESEARCH DEPARTMENT OF COMMERCE (SHIFT I) 

ACADEMIC ACTIVITIES 2020-2021 

 

TITLE:  “CAREER OPPORTUNITY FOR COMMERCE STUDENTS – CSEET  

 (COMPANY SECRETARY EXECUTIVE ENTRANCE TEST)” 

DATE:   18th July 2020 

MODE:   Online 

RESOURCE PERSON:   (i) Ms. Chitra Anantharaman, Deputy Director, Southern India Regional Office,  

ICSI-SIRC.  

       (ii)  CS. Balasubramanian. R, Practicing Company Secretary, Chennai 

OUTCOME: 

Provided more insights about the Career Opportunities available for Commerce students 

 

  



 

TITLE:  LOOMING PROGRESSIONS AND PRACTICALITY OF AUDIT IN CORPORATE SECTOR – 

FINANCE AND ACCOUNTS 

DATE: 8TH August 2020 

MODE:  Online 

RESOURCE PERSON: Mr. Fazil Shakir, CMA 

OUTCOME:  

• Theoretical and practical knowledge about the Audits of Financial and Corporate Sector 

• Enlightened best career paths to build the student’s future.  

 

 
 

 

 
 

  



 

TITLE:   TAX PAYERS AWARENESS LECTURE SERIES I  

 REFORMS IN INCOME TAX & ASSESSMENT PROCEDURES”  

DATE:  11TH October 2020 

MODE:   Online 

RESOURCE PERSON:   CMA BiswarupBasu, President,  

    The Institute of Cost Accountants of India 

    CMA Raju Iyer P, Vice President 

    Shri G Kannan IRS 

OUTCOME: 

• Threw light on the recent amendments and e-governance practices 

• Usage of Faceless assessment to the taxpayers 

 

 
 

 
  



 

 

 

 

TITLE: TAX PAYERS AWARENESS LECTURE SERIES II  

 “TAXPAYER SERVICES IN GST & E- INVOICING” 

DATE: 18th October 2020 

MODE: Online 

RESOURCE PERSON: CMA Shri. R. Srivatsan & CMA KVN Lavanya 

OUTCOME: 

• Highlighted the relaxed compliances to do ease of business  

• Learned the services offered by the “SEVOTTAM, SEWA KENDRA 

• Created the interest on the practical aspects of E- Invoicing. 
 

 
 

 

 

 
  



 

 

TITLE: TAX PAYERS AWARENESS LECTURE SERIES II  

 “E-WAY BILL IN GST ” 

DATE: 1st November 2020 

MODE: Online 

RESOURCE PERSON: Shri. R. Srivatsan, NACIN & CMA B M Gupta  

    CMA ChittaranjanChatopadhyay, CCM & Chairman, BFSI 

OUTCOME: 

• Enlightened the importance of Government’s policy and the initiative towards E-Invoicing & E-way Bill in 

GST  

• Various research aspects of E Way exposed to the students 

 

 

•  
 

 

  



 

 

TITLE:   “BUILDING THE RIGHT ANALYTICS AND ARTIFICIAL INTELLIGENCE SOLUTIONS 

FOR A BETTER FUTURE” 

DATE:  6th December 2020 

MODE:  Online  

OUTCOME: 

• Highlighted the impact of artificial intelligence across the globe 

• Revealed the recent changes in developed countries with regard to unmanned cars, contact less supermarkets, 

voice recognition and security systems with the help of AI Solutions 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

  



 

 

TITLE (EVENT):  COM TALK – RELEASE OF DEPARTMENTAL NEWSLETTER 

DATE:  9th February, 2021 

MODE:  Online  

OUTCOME: 

To keep Students & faculties abreast with the latest development in the domain of commerce.    

 

 

  



 

 

TITLE:  IMPORTANCE OF TALLY CERTIFICATIONS AND  ITS CAREER OPPORTUNITY  

DATE: 20th February 2021 

MODE:  Online 

RESOURCE PERSON:  Mr. Meyyappan Gandhi,  

Tamil Nadu Regional Director,   

Tally Education Pvt Ltd 
 

OUTCOME: 

• Creating Awareness among the students about certified courses of Tally 

• Providing career guidance to Students 

• Enrollment of Students in Tally Programme 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 

TITLE: INAUGURATION OF TALLY 

DATE: 19TH March 2021 

MODE:  Online 

RESOURCE PERSON:  Mr. MEYYAPPAN, REGIONAL HEAD,  TALLY PVT LTD 

OUTCOME: 

• Assisted the students with the practice of accounting software 

• Enabled the students to understand the importance of Tally software 

• Created Job awareness among students. 

 

 

 

 

 

  



TITLE: SERIES: I –  - EPISODE I - “ RESEARCH IN COMMERCE AND SOCIAL SCIENCES” 

DATE: 13th March 2021 

MODE:  Online 

RESOURCE PERSON:  Dr. J. JAYASANKAR, HOD & Associate Professor in Commerce,  

    D.G.Vaishnav College, Chennai 600 106  

OUTCOME: 

• Subjective and objective research 

• Importance of scaling techniques while preparing the questionnaire 

• Inter relation between academic research and business research. 

• Sample and population size 

• Technological progress of the country and the impact of the same on education, health, insurance, 

marketing and other fields of life. 
  



TITLE:  SERIES : I – RESEARCH IN COMMERCE AND SOCIAL SCIENCES 

  EPISODE II: PROBLEM IDENTIFICATION IN RESEARCH 

DATE: 20th March 2021 

MODE: Online 

RESOURCE PERSON: Dr. B. VIJAYAKUMAR 

OUTCOME:  

• Finding and selecting research problem 

• Identifying the research gap and sources or research problems for better decision making 

• Types of Research Problem 

• Features of a good research problem 

 

 
 

  



TITLE:  SERIES: I – RESEARCH IN COMMERCE AND SOCIAL SCIENCES :    

 EPISODE III: RELEVANCE OF STATISTICAL ANALYSIS IN SOCIAL SCIENCE RESEARCH 

DATE: 27th March 2021 

MODE: Online 

RESOURCE PERSON:  Dr. HARIDAYAL SHARMA 

OUTCOME: 

• Practical Application of various statistical methods in research. 

• Using need-based tools in research 

• Clarity on application of Qualitative and quantitative research techniques. 

• Pitfalls to be avoided while choosing statistical tools 

 
  



TITLE:   EPISODE IV: DATA ANALYSIS USING OPEN SOURCE TOOLS 

 SERIES: I – RESEARCH IN COMMERCE AND SOCIAL SCIENCES  

DATE:  3RD April 2021 

MODE: Online 

RESOURCE PERSON:  Dr. T. Sunitha Rani, Associate Professor &amp; Head, 

    Department of Computer Science, 

    MOP Vaishnav College for Women, Chennai 

OUTCOME: 

• Availability of user friendly open source statistical software tools at a click of the mouse 

• Download and use JAMOVI 

• Application of simple Statistical tools in analyzing the data 

 

 



TITLE:    EPISODE V: SCALING &AMP; DATA ANALYSIS IN COMMERCE & 

AMP; SOCIAL SCIENCE RESEARCH 

  SERIES: I – RESEARCH IN COMMERCE AND SOCIAL SCIENCES  

DATE: 10th April 2021 

MODE: Online 

RESOURCE PERSON: Dr. R. SUNDARI, Asst. Professor in Commerce,  

    D. G. Vaishnav College, Chennai600 106 

OUTCOME: 

• Data Analysis and Interpretation 

• Objectives of the Study 

• Ability of the Researcher 

• Time available for research. 

• Purpose of the Research 

• The various resources available and Application of simple Statistical tools in analyzing the data 

 



TITLE:  VIRTUAL FACTORY VISIT 

  

DATE: 14TH Apil 2021 

MODE:  Online 

RESOURCE PERSON:  Mr.Kailasagiri, Deputy General Manager- HR 

    Tube Investments of India, Murugappa Group 

OUTCOME:  

• Importance of Production Planning 

• Compliance requirements in a Factory 

• KRA’s for various job Profiles 

• Competency Mapping 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


